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EXECUTIVE SUMMARY
Puravankara is a leading real estate company, headquartered in Bengaluru with almost five (5) decades of 
experience in offering quality homes across nine (9) cities of India. The flagship brand Puravankara caters to 
the premium end of the spectrum, excelling in luxury and theme-based projects, drawing inspiration from the 
best in the world. This has enabled the Group to develop 43 million square feet across 74 projects, which 
includes 60+ residential and 9 commercial projects – 30 K+ families and 100+ Awards.

The sustainability journey of the Puravankara is analogous to its legacy. Puravankara has innovated solutions 
that have continued to enrich communities and address broader environmental challenges. This is 
Puravankara’s first sustainability report. By adopting the Global Reporting Initiative (GRI) framework, this 
report offers a comprehensive layout of Puravankara’s sustainability commitments, showcases impact and 
progress, and highlights its people-centric initiatives. Every component of the report - related to finance, 
governance and human resource - is grounded in objective data. All environmental, health and safety inputs 
were derived from Bengaluru-based projects. Since all the projects are operationally turnkey, this data is 
monitored by the contracting partners. 

The foundation of the sustainability report is powered by collaboration. The materiality for the report was 
gauged and finalised through an extensive stakeholder consultation process. This helped identify the core ESG 
areas - Climate Protection and Water; Human Rights and Health & Safety, Diversity & Inclusion; Ethics & 
Integrity and Customer engagement.

Across its businesses, Puravankara has strived to achieve operational excellence while mitigating its 
environmental footprint. Some of the key highlights include the benchmark Energy Performance Index (EPI) 
of its headquarter and pioneering the use of pre-cast technology in its projects. 

Water continues to be at the centre of Puravankara’s environmental ambition. Right from stewarding water 
resources to the ‘direct from the tap’ concept in its projects, water conservation is pivotal to the Group’s 
efforts.  

Puravankara has introduced stringent quality management checks to ensure effectiveness and success across 
its operations. The zero fatality outcome within its workforce, especially during the peak phases of COVID, is a 
testament to the company’s uncompromising prioritisation of safety, and rigorous measures in place. Every 
process aligns with international standards. Over the last year, the company has organised 610 induction 
training  sessions and 75 toolbox training sessions for its labour force.  

Since its inception, the Puravankara has envisioned a world that is not just sustainable but also inclusive. 
The concentrated efforts of the company over the years have helped it achieve a 27% gender diversity in its 
workforce, one of the highest in the industry. 

Puravankara’s resolve to be a force of good extends beyond its direct operations. From advancing water 
replenishment projects, maintenance of medians and parks and contributing to CM’s COVID relief fund, the 
company is deeply invested in public welfare. 

As part of its relentless innovation, Puravankara has infused technology deep into its operational network. 
The digitised solutions go beyond basic automation; they enable all stakeholders to achieve more at every 
interface. The integration of SAP 5/4 HANA to streamline employee processes is a prime example. 

The current report is more than just an overview of facts; it is a roadmap to an equitable and sustainable future
that we all deserve. Every business decision Puravankara makes will continue to be guided by long-term 
thinking and informed by attributes that its stakeholders value. Puravankara’s bold ambition includes but is not 
limited to achieving 35% gender diversity within its workforce by 2025, constructing resilient structures with 
reduced dependence on natural resources, building stakeholder trust, protecting natural ecosystems, and 
offering an unparalleled customer experience.  


